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Short Introduction

He is an Assistant Professor at Nazeer Hussain University Karachi, Pakistan. He earned his doctorate
degree in Finance from School of Economics, University of International Business and Economics,
China. Presently, his works have been published in international refereed journal i.e., Pacific
Accounting Review, Gondwana Research, Frontiers in Psychology, Journal of Money and Business,
Tourism Management Perspectives, Journal of Hospitality and Tourism Management, International
Review of Basic and Applied Science, International Review of Management and Business Research,
Asia Pacific Journal of Marketing and Logistics.

Experience

Government Postgraduate College Sahiwal, Pakistan
Visiting Lecturer, September 2011 to August 2017
Teaching: BS students (Subjects: Entrepreneurship, technology management, management
practices and theory, and human resource management)
Teaching: BBA and MBA students (Subjects: International human resource management, and
training and development)

COMAND Group of Colleges, Sahiwal Pakistan, (Affiliated with BZU Multan, GCU Faisalabad,
Sargodha University, and AIOU Islamabad), Department of Business Administration
Lecturer, 1 November 2011 to 21 February 2013
Teaching: BCom, MCom, MBA, MBA (COL), and MS students (Subjects: Management,
marketing, human resource management, strategic marketing, advertising, and business law)
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Educational Information

Doctoral of philosophy in Finance (PhD)
University of international Business and Economics (UIBE) Beijing, China

Achievements, Research/Publications

1. Most outstanding student (2017-2021) at International Business and Economics, Beijing, China

Excellent scientific research (2018-2019) at International Business and Economics, Beijing, China

3. Excellent academic performance certificate awarded by Pakistan Embassy in China for
excellence in academic performance (2017-2018) at International Business and Economics,
Beijing, China

4. Second prize in excellence in academic performance (2017-2018) at International Business and
Economics, Beijing, China

5. Publications

n

1. *Riaz, M., Ahmad Mahmood,Ahmad Zahoor.,Yang Xiyue.(2023 ) Modeling the linkage between
climate-tech,energy transition,and CO2 emission:Do enviromental regulations matter? Gondwana
Research https://doi.org/10.1016/j.gr.2023.04.003 (Impact Factor: 6.151, and Q1 Ranked)

2. *Riaz, M., Imran Magbool,Jamil Ahmad,M.Shabhid., Siddigi, U. 1.(2023 ) Social, economic and
environmental implications of the COVID-19 pandemic. Frontiers in Psychology doi:
103389/fpsyg2022898396 (Impact Factor: 2.99, and Q1 Ranked)

3. *Riaz, M., Jinghong,Shu., Siddigi, U. 1.(2022 ) A Comparative Analysis of Capital Structure of G-20
Firms on Regional Basis. Pacific Accounting Review Vol 34. doi: 10.1108/PAR-07-2021-0123 (Impact
Factor: 1.62, and Q2 Ranked)

4. *Riaz, M., Akhtar, M. N., Jinghong,Shu.(2022) Antecedents of capital structure and firm
performance: Evidence from G7 countries Journal of Money and Business Vol 02.
https://doi.org/10.1108/JMB-09-2021-0034 (Scopus :2.99, and HEC Recognized)

5. *Riaz, M., Akhtar, M. N., Jinghong, Shu., Gul,Habib.(2021) Meteorological factors and COVID-19
pandemic: the backdrop of Pakistan Frontiers in Psychology Vol 12. doi: 10.3389/fpsyg.2021.764016
(Impact Factor: 2.99, and Q1 Ranked)

6. *Riaz, M., Kim, W. G., Ahmad, W., Akhtar, M. N., Siddiqi, U. I., & Akhtar, N. (2019). Mechanisms of
consumers’ trust development in reviewers’ supplementary reviews: A reviewer-reader similarity

perspective. Tourism Management Perspectives, 31, 95-108.
https://doi.org/10.1016/j.tmp.2019.04.001 (Impact Factor: 6.586, ABDC-A, and Q1 Ranked)

7. *Riaz, M. Zhuang,W.,Akhtar, M. N., Siddiqi, U. I., & Akhtar, N. (2019) Unveiling the Effects of
Figurative Meanings in Manipulated Online Hotel Reviews on Consumers’ Behavioral Intentions Asia
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Pacific Journal of Marketing and Logistics. Emerald Group Publishing Ltd doi:10.1108/APJML-06-
2019-0398. (Impact Factor: 2.525, ABDC-A, and Q1 Ranked)

8. *Riaz, M., Ali, W., Aslam, M., Murtaza, G., Nabi, M. R. (2016). Job satisfaction impact on employee
performance. International Review of Basic and Applied Sciences, Vol. 4 No pp. 326, 336.
https://irbas.academyirmbr.com/papers/1480411174.pdf (Global Impact Factor: 6.586, HEC
Recognize: Y)

9. *Riaz, M., Aslam, M. W, Naseem, F., Tayyab, F., Raza, A. (2016). Impact of Motivation on
Employee Performance (Industrial Sector of Pakistan). International Review of Basic and Applied
Sciences, Vol. 4 No. 12, pp. 337-346 https://irbas.academyirmbr.com/papers/1480411326.pdf (Global
Impact Factor: 6.586, HEC Recognize: Y)

10. *Riaz, M., Ahmad, N, Riaz, M., Murtaza, G., Khan, T., Firdous, H. (2016). Impact of Job Stress on
Employee Job Satisfaction. International Review of Management and Business Research, Vol. 5 No.
4, pp. 1370-1382 https://www.irmbrjournal.com/papers/1480659842.pdf (Global Impact Factor:
7.216, HEC Recognize: Y)

11. *Riaz, M., Ahmad, N, Ali, W., Tayyab, F., Israr, K., Akbar, S. (2017). Determinants of International
Students’ Academic Performance with Cross Culture Adoption: A Study of Pakistani Students in
Chinese Universities. International Review of Management and Business Research, Vol. 5 No. 1, pp.
62-72 https://irss.academyirmbr.com/papers/1480412478.pdf (Global Impact Factor: 7.216, HEC
Recognize: Y)



